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At our fundraising brunch this past summer in Santa Cruz, CA, 
Communication and Marketing Director Randolph Hencken auctions off 
an autographed piece of glassware from Sasha Shulgin’s laboratory. The 
test-tube is encased in a one-of-a-kind hand blown glass sculpture made 
by Logan MacSporran.

Clinical Program Manager Amy Emerson and Executive Director Rick Doblin 
stand with auction winner and MAPS member Paul Renn.

Revenue Low Medium High

Major Donors (> $1000) $659,663 $767,000 $967,000
Donors (< $1000) $145,000 $150,000 $160,000
Event Income (CME Event) $120,000 $130,000 $140,000 
Entheon Village $100,000 $100,000 $100,000
Product Sales $60,000 $70,000 $80,000
Investments $5,000 $7,500 $10,000
Total Revenue $1,089,663 $1,224,500 $1,457,000 

Cost of Goods Sold  Total Total Total
COGS $16,000  $16,000 $16,000
Total Cost of Goods Sold $16,000  $16,000 $16,000

Gross Profit $1,073,663 $1,208,500 $1,441,000

Expenses Total Total Total
Research Expenses $450,824 $446,824 $446,824
Education Expenses $386,789 $386,789 $386,789
Operations $424,993 $424,993 $424,993
Royalties $7,500 $7,500 $7,500
Capital Purchases $4,000 $4,000 $4,000
Total Expenses $1,274,106 $1,274,106 $1,274,106

Net Profit (Income - COGS - Expenses) ($200,443) ($65,606) $166,894
Total Income ($200,443) ($65,606) $166,894
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